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The sector of fruits and vegetables is one of the fastest growing and promising in the Republic of 

Uzbekistan. Expansion of fruit and vegetable exports in the Republic of Uzbekistan contributes to the 
creation of new jobs, increased incomes of the population, priority of investments in people, accelerating 
the progressive technological and sectoral structural shifts in agriculture. 
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The sector of fruits and vegetables is one of the fastest growing and promising in Uzbekistan. The strat-

egy of Uzbekistan's economic development is based on the creation and development of competitive industries 
and activities adapted to the demand structure in the external and internal markets, expanding exports, creating 
new jobs, increasing people's incomes, prioritizing investments in people, accelerating the progressive tech-
nological and sectoral structural shifts in the economy, increasing production efficiency, strengthening the na-
tional currency and achieving sustainable economic growth. The climatic conditions of Uzbekistan allow grow-
ing fresh fruits, vegetables and berries in a large number and a wide range. On this basis, the country develops 
a branch of agricultural products processing, including enterprises producing canned fruits and vegetables, 
fruit and vegetable juices, wine products, soft drinks, fruit and vegetable purees, pastes and syrups, dried and 
frozen fruits and vegetables. According to some of their positions (tomato paste, dried fruits and dried vegeta-
bles), Uzbekistan is one of the world's largest producers. 

According to statistics, the dynamics of the production of processed products is steadily growing. By the 
end of 2016, Uzbekistan planned to produce 610 million cans of canned fruits and vegetables, 155 thousand 
tons of dried fruits, 220 million conditional cans of fruit juices and 35 million conventional cans of tomato paste. 
And although the production of juices and concentrates is focused primarily on the domestic market, there are 
good prospects for exports, including in developed markets. At the same time, in spite of the fact that the 
incremental value added for juices is quite high, most often juice and juice concentrate are not exported. This 
is due to high transportation costs, which significantly increase the price of the product [2, p. 54]. 
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Today Uzbekistan exports fruits and vegetables to the markets of more than 50 countries. Only in 
the last 5 years the geography of supplies has expanded due to the development of new markets: Norway, 
Thailand, Vietnam, Malaysia, Indonesia, Brazil, Cyprus, Macedonia, the USA and others. But no less 
colossal opportunities open up in the markets of developed countries, primarily the EU, where the level of 
consumption of fruits and vegetables is significantly higher than in the CIS countries. However, the share 
of the EU in Uzbekistan's exports is still insignificant – only 1.9 % in 2015. 

The last 10 years were marked by a significant increase in exports of fruit and vegetable products 
from Uzbekistan. Compared with 2005, this figure in 2015 increased by 14.5 times. [2, p. 55] 

In 2015, fruit and vegetable exports dominated fruits, berries and nuts, accounting for 63.1 % of 
the value of exports. Vegetables, including dried ones, accounted for only 36.9 % [2, p. 55]. 

The main export items of fruits and vegetables are fresh and dried fruits (apricots, peaches, Nectarines, cher-
ries), vegetables (carrots, cabbage, beets, cucumbers, tomatoes), melons, fresh and dried grapes in value terms. 

The main countries importing fruit and vegetable products are still the states of the Eurasian cus-
toms union – 70,1 % of exports in 2015 [2, p. 59]. 

The main exports of fruit and vegetable products in kind are fresh fruits and vegetables (grapes, 
onions, cabbage, tomatoes, greens, carrots, persimmons, nectarines), dried (raisins, peanuts, compote, 
prunes, dried apricots) and beans, mash). 

The EU leader in the import of Uzbek products is Latvia. It accounts for 42 % of the total exports to Europe. 
In 2010–2015, production of fruits and berries increased from 1710,3 to 2731 thousand tons, veg-

etables – from 6346,5 to 9,969 million tons, grapes – from 987.3 to 1556 thousand tons, melons – 1182 , 
4 to 1850 thousand tons, potatoes - from 1694,8 to 2622.1 thousand tons. 

In 2015, Uzbekistan created new intensive gardens with an area of 9,7 thousand hectares and 
vineyards with an area of 9,2 thousand hectares. In addition, work was carried out on the reconstruction 
of gardens (12,3 thousand hectares) and vineyards (7,5 thousand hectares), the construction of new 
greenhouses (444 hectares) [2, p. 57]. 

The decree of the President of the Republic of Uzbekistan «On measures for further reforming and 
development of agriculture for the period 2016-2020» dated 29.12.2005 was a cardinal increase in the com-
petitiveness of the economy, increased support for exporting enterprises, and a comprehensive stimulation of 
participation in the export of farms, small businesses and private entrepreneurship. 2015 No. PP-2460 [1]. 

This approach also positively affects the market players - from year to year the share of dehkan 
and farmer households in all areas of production is growing. 

According to statistics in developing countries, 25–40 % of production is lost due to improper post-
harvest processing and storage during its transportation from field to final consumer. Therefore, the issue 
of proper storage, the availability of refrigerating chambers that extend the life cycles of fruits and vege-
tables is almost 2-3 times extremely important for agricultural enterprises. 

In this process, logistics is particularly important - the logistical chain of fruit and vegetable products 
flows to long-term storage warehouses, as well as transportation at the request of the customer. Especially in 
the perspective of foreign cooperation when foreign buyers trace the entire supply chain of the goods, focusing 
on the shipment from refrigerators, the availability of logistics centers, procuring offices, etc. 

The program of strengthening the material and technical base for storing fruit and vegetable products 
for 2011–2015 determines the parameters for the construction of new and reconstruction of existing refrigerat-
ing chambers. For these purposes, 187 billion soums were allocated, of which 71,3 billion soums are the com-
pany's own funds, and 115,7 billion soums are loans from commercial banks [4, p. 59]. 

As a result, in 2016, the total storage capacity of fruit and vegetable products in the Republic amounted to more 
than 892 thousand tons. This capacity allows uninterrupted storage of fruit and vegetable products in the off-season 
and without sharp seasonal price spikes, providing it with a population of the country, and expanding export supplies. 

For fruit and vegetable products to enter developed markets, measures should be taken to simplify 
export procedures, ensure quality, reliability and traceability of exported goods, and introduce quality con-
trol systems. For example, the creation of marketing networks of guaranteed quality with the standards of 
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raw materials specifications and the adopted technological process (including taking into account the 
requirements of importing countries). 

Implementation in this area of work to increase competitiveness in the domestic and foreign markets, 
which should reach a new qualitative level. In view of the fact that the wide opportunities and high potential of 
the agricultural sector of Uzbekistan always arouse great interest among foreign partners, the conferences 
held are of great importance for acquainting them with the country's economic potential, exporting the domestic 
competitive products to the external market, and establishing a reliable partnership in this field. 

To achieve this goal, it is necessary to solve the following tasks: increase the quantity and quality 
of horticultural agricultural raw materials; to improve the quality of produced processed products, to ex-
pand its range, to achieve its perception in the target markets as high-quality, environmentally friendly 
and safe; effective management of all types of resources aimed at increasing the competitiveness of fruit 
and vegetable products from Uzbekistan by the criterion of price / quality; promotion of export products to 
the most promising markets and increase in revenue from the export unit. 

In conclusion, it can be noted that the fruit and vegetable industry could be one of the first, where 
the transition from import substitution to export expansion has been fully implemented. The first step in 
this direction could be the liberalization of imports of packaging materials and components for use in the 
processing of fruit and vegetable products. The main issue of the development concept of the food market 
of the Republic of Uzbekistan is the economic mechanism of functioning of its constituent segments, 
among which the fruit and vegetable market plays an important role. The level of development of the 
market of fruit and vegetable products in the country is determined primarily by the volumes of production 
of appropriate food products in the sphere of agricultural production. 
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ПОВЫШЕНИЕ ЭКСПОРТНОГО ПОТЕНЦИАЛА ПЛОДООВОЩНОЙ ПРОДУКЦИИ 
СУБЪЕКТАМИ ПРЕДПРИНИМАТЕЛЬСТВА В РЕСПУБЛИКЕ УЗБЕКИСТАН 

 
Сектор фруктов и овощей является одним из самых быстрорастущих и перспективных в Республике 

Узбекистан. Расширение экспорта фруктов и овощей в Республике Узбекистан способствует созданию новых 
рабочих мест, увеличению доходов населения, приоритету инвестиций в людей, ускорению прогрессивных 
технологических и отраслевых структурных сдвигов в сельском хозяйстве. 
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